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The article considers the evolution of management and formation of regional trend; the author analyses the grid of management as a set of substructures, their contents and conceptual area delineation of management, regulation of life in the region, regional policy and points to the necessity of creating the university courses of regional management; the duality of systems science of the region as a quasistate of small businesses, the main substantive characteristics of regional management is considered.
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Foreign and local approaches to understanding the category of regional economic clusters are considered. The nature of cluster as an object of self-organization processes of regional economic space, as well as natural factors contributing to the revitalization of self-organization processes in the region are identified. The possibility of cluster formation in Rostov region on the example of the shoe, textile clusters that are being formed now are analyzed, key natural factors affecting the process are identified.
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The usage of information systems and information technologies in the conditions of intense development of market relations is one of the most important parts of effective management of the organization and its marketing activity. It radically changes the type of the organization of enterprise marketing service activity. The peculiarities of market transformation are described in the article. The author generalizes the advantages and possibilities which an enterprise gets in the process of the usage of network structure of organization management in World Wide Web in the field of marketing; the main factors limiting the application of the virtual marketing under the conditions of Russian organizations are pointed out in the article as well.
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